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PRESS RELEASE

“Nothing has meaning but the meaning we give it. Audi City Lab gives new meaning to the infinite possibilities of light,” -Marcel Wanders.

Marcel Wanders studio creates conceptual interior design exhibit for Audi City Lab in Milan.

Amsterdam, August 10, 2021.  In collaboration with Audi, during Salone del Mobile 2021, Marcel Wanders studio welcomes the world to experience “Enlightening the future” – the conceptual interior design exhibit for Audi City Lab. United together to provide this distinctive experience, the two brands have aligned to create an immersive, sensory experience, based on light as a form of connection and spectacular wonder. Always in motion, the experience is designed to move the human spirit through highly crafted sensuality. Fluid and seamless technology defines the figure of speed and tactility as illumination and enlightenment is felt through the continuation of the space.

Along the iconic via della Spiga, visitors are greeted with a façade branded with the illuminated Audi logo and featuring repeating dynamic textile panels and columns. The columns are purposefully positioned and designed with animating blades of light that lead people toward the entrance. From outside, visitors can anticipate what is inside by looking in through large smoked glass windows.

“Nothing has meaning but the meaning we give it. Audi City Lab gives new meaning to the infinite possibilities of light,” says Marcel Wanders.

Walking further, guests enter the hallway that forms the entrance tunnel, exposing them to a mesmerising and playful space of infinitely moving light that dances along the walls covered with a soft textile. Here, Audi’s use of light is scaled up to allow for human perception through light. Visitors become one with the exhibit as they gently interact with the soft walls, activating light through gentle human touch. By doing so, they physically connect themselves to Audi’s power, speed, and technology. With mirrors overhead creating infinite space, visitors move with the pace of the poetic light they create, building their anticipation and their own personal experience with every step. Eventually, the corridor leads to the heart of the exhibition: the revelation of the new Audi models, revealed within a dynamic explosion of specular reflections and light refractions.

Like works of art, which are normally protected by glass cases, the cars appear through a wall of light. In the car showcase every surface embodies the Audi spirit with a scintillating culmination of technology, tactility, perception, and light. Here, guests are treated to the grand reveal of the two new Audi cars: the RS e-tron GT and the A6 e-tron Concept. Pulsating beams of light and movement add another dimension to this installation. The cars are situated on a concrete floor, in front of and below mirrored walls creating infinite reflection and allowing the perspective of light to be magnified from every angle. Dimmable floor lights and a concrete wall is used to showcase projections of the two striking, powerful masterpieces.

“Light, technology and innovation are the foundations of our concept. A space of dynamic and surprising proportions creates an immersive experience that is intended for human involvement, enjoyment and senses’ fulfilment,” adds Gabriele Chiave, Creative Director at Marcel Wanders studio.
Offering a calm balance to the showcase, a warmly lit, intimate lounge offers guests a series of the Mad Queen and Mad Joker chairs, designed by Marcel Wanders studio for Poliform, featuring the textures, materials, and finishes of the Audi car seats. The Soori Coffee Table by Soo Chan and the modular Westside Sofa by Jean-Marie Massaud are also from Poliform. The Hubble Bubble lamps by Marcel Wanders studio for Moooi, are suspended horizontally, vertically, and from any angle in-between, forming airy light sculptures from the ceiling. The bespoke broadloom carpet, designed by Marcel Wanders studio for Moooi Carpets, adds softness against the high-end technology and concrete.

Visitor’s Address: Audi City Lab, via della Spiga 26, Milan. Open from 5 – 27 September 2021, 10 am – xx pm

###

Note to the Editor:
For visuals and additional press material please contact:
pr@marcelwanders.com
+31 (0)20 2620184
Or register to our pressroom at press.marcelwanders.com.

Please credit: Enlightening the future, interior design by Marcel Wanders studio for Audi (2021).

For further information please visit:
www.marcelwanders.com 

About Marcel Wanders studio
Marcel Wanders studio is a leading product and interior design studio located in the creative capital of Amsterdam, with over 1,900+ iconic product and interior design experiences all around the globe for private clients and premium brands such as Alessi, Baccarat, Bisazza, Christofle, Kosé Corporation/ Decorté, Flos, KLM, Hyatt Hotels Corporation, LH&E Group, Louis Vuitton, Miramar Group, Morgans Hotel Group, Puma, Starbucks Reserve, among scores of others. 

Under Marcel Wanders and Gabriele Chiave’s creative leadership, Marcel Wanders studio employs 40 design and communication experts. In an environment where everyone perceives, breathes, and lives creativity across a multitude of projects from in-flight tableware to cosmetics packaging to hospitality interiors.

Marcel Wanders studio’s 30 years of design are celebrated in some of the most renowned art and design museums, including Centre Pompidou FR; Cooper-Hewitt National Design Museum, US; Metropolitan Museum of Art, US; Museum of Arts and Design, New York, US; Museum of Modern Art, US; Pinakotheke der Moderne, Munich, DE; Stedelijk Museum, Amsterdam, NL; Oita Prefectural Art Museum, JP among others.

Regarded by many as an anomaly in the design world, Marcel Wanders studio has made its mission to “create an environment of love, live with passion and make our most exciting dreams come true.” This work excites, provokes, and polarises, but never fails to surprise for its ingenuity, daring and singular quest to uplift the human spirit, and entertain.
 
Marcel Wanders’ chief concern is bringing the human touch back to design, ushering in what he calls design’s ‘new age;’ in which designer, craftsperson and user are reunited. In his process, Marcel Wanders studio defies design dogma, preferring instead to focus on holistic solutions rather than the technocratic. In this universe, the coldness of industrialism is replaced instead by the poetry, fantasy, and romance of different ages, vividly brought to life in the contemporary moment. www.marcelwanders.com 

About Audi
The Audi Group, with its brands Audi, Ducati, and Lamborghini, is one of the most successful manufacturers of automobiles and motorcycles in the premium segment. It is present in more than 100 markets worldwide and produces at 19 locations in 12 countries. 100 percent subsidiaries of AUDI AG include Audi Sport GmbH (Neckarsulm, Germany), Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy), and Ducati Motor Holding S.p.A. (Bologna/Italy).

In 2020, the Audi Group delivered to customers about 1.693 million automobiles of the Audi brand, 7,430 sports cars of the Lamborghini brand and 48,042 motorcycles of the Ducati brand. In the 2020 fiscal year, AUDI AG achieved total revenue of €50.0 billion and an operating profit before special items of €2.7 billion. At present, 87,000 people work for the company all over the world, 60,000 of them in Germany. With new models, innovative mobility offerings and other attractive services, Audi is becoming a provider of sustainable, individual premium mobility.
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